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GREEN PHILOSOPHY OF SLOVENIAN TOURISM
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and

of land protected 30’ OOO

by Natura 2000 watercourses

GREEN PHILOSOPHY OF SLOVENIAN TOURISM

IS GREEN ACTS GREEN PROMOTES GREEN™
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GREEN

® DESTINATIONS

Qi GSTC

Global Sustainable Tourism Council

THE PROGESS
for DESTINATIONS

Appointing a Setting up a

GREEN
COORDINATOR GREEN TEAM

Drafting a
SUSTRINABILITY
ACTION PLAN

Defining LOCAL
GREEN DNA ON-SITE AUDIT

Easy-to use TOOLS and on-going SUPPORT by the accredited partner

=11 STEPS +1

Increasing GREEN Siening the
AWARENESS OF ALL EI;‘EEN Fnucv
STAKEHOLDERS

GREEN e
DESTINATIONS SURVEYS
STANDARD

Implementation RE-ASSESMENT in
of MEASURES 36 months
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PROMOTION
hased on
real

 sustainable

- actions and
real
“sustainable
products.

GREEN PHILOSOPHY OF SLOVENIAN TOURISM

Em SL . TR e PROMOTES GREEN

SLOVENIA

Slovenia makes
you green

WE FEEL GREEN
AND WE SAY ITLOUD

SLOVENIA

Makes You GREEN

Convention & Culture Partner
ITB Berlin 2017

Halls 17 & 4.1.

L Yot taon 22 000 mvlath : ZELENA DOZWE I JA
Slovenijo uvréfa med nara e - .
Evropi. Vodnik po zelenih zgodbah 7 9 destinacij Slovenia Green

]
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#3 MEASURING
SUSTAINABILITY

WHAT DO WE MEASURE
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GREEN DESTINATIONS STANDARD

® DESTINATIONS

.11 Javni prevoz
.12 Potovanja in podnebje

.13 Kompenzacija ogljitnega odtisa
S anjsevan)e kolicine trd
.15 Lotevanje odpadkov

.17 Spremljanje rabe energije
.18 Zmanjsevanje odvisnosti od fosilnih goriv
.19 Odgovori na podnebna tveganja

.20 Obvescanje o podnebnih spremembah

.1 Ohranjanje kulturne dediséine

2
--n—-——-

.3 Upravljanje turisticnih vplivov na kulturo
.4 Nesnovna dedisci

Development of carion calculator for destinations
(with Breda University of Applied Sciences, The
Netherlands)
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WHAT SHOULD WE MEASURE

#11ndicators

OLLECTION OF DATA 42 INDIC

ENTERPRISE SURVEY
—— = == - INDICATOR — \
Thi sukviey sontins a fist = ey Buntand 'S,t oyt C.3.1 Percentage of men and women employed in the tourism sector compared to total —
indicators relevant to visi  indicators relevant to resident data. You ¢ v
employment. =
What is the number of women and men working in your enterprise? —
Please nate: the relevant inc Please note: the relevant indicators for eaci —
the s the survey guestions Women  Men - . E
Before you use it to Before you use it to conduct surve) siime uropean
g Commission
Part-time employees SEEEEE——
Seasonal !

Please take a few minutes to Please take a few minutes to help us improw

Trail Ints
Thank you for your cooperati remain confidential. Thank you for your cooy At litetns

QOther, please specify:

Date of your visit to our desti INDICATOR
C.1.2 Percentage of residents who are sat

season)
Overall, | am very satisfied with tourism inm | o000
INDICATOR Strongly §OCEE Peiciitige ok o suinrpises wivers e general iariager nosison % held By weuin
D.1.3  Average travel (km) | Agree
In Autumn © Percentage:
o Distance travelled: In Winter o
In Spring a Is the general manager in your enterprise a woman or a man?
o Home : in Summer o

= Weaman Man

OPTIONAL RELEVANT QUESTION
INDICATOR There are benefits for the community from t
D.1.1  Percentage of tourist

Strongl ree ee INDICATOR
the destination What was the erfe e

C.4.4 Percentage of tourist attractions that are accessible to people with disabilities and/or

oran 2 9 participating in recognised accessibility schemes
= Aeroplane

i Percentage:

o Car {own, friends, f OPTIONAL RELEVANT QUESTION

o Car (hired) There are bensfits for myself from tourism a

Do attractions participate in a recognised accessibility scheme (certification or labelling system that
o Matorcycle
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COLLECTION OF DATA 100 CRITERIA & OVER 70 INDICATORS

vGREEN

® DESTINATIONS

Information about
the destination

CULTURE & TRADITION

BUSINESS & HOSPITALITY =

RESULT

3.12. Potovanja in podnebje

AUDIT REPORT
WITH QUALITATIVE
RECOMMENDATIONS

orpIeReT o 0, 0a oo v oo g go nasea e

presoje pripravi nacrt za pilotno merjenje ogljiénega odtisa.

3.13. Izravnava ogljignega
odtisa

Prilagajanje na pednebne spremembe

3.19. Prilagajanje na
podnebne spremembe

X

¥:

Merilo bo relevantno Sele po tem, ko bo vzpostavijen sistem
merjenja (3.12).

Koper je priobalna destinacija; glede na napovedani dvig morske
gladine pricakujemo, da se bo z vprasanjem vpliva podnebnih
sprememb na turizem bolj poglobljenc ukvarjala. Destinacija se
je sicer zavezala k pripravi naérta blaZenja podnebnih
sprememb in prilagajanja nanje, vendar dokument danes e ni v
veljavi. Prav tako ni jasno, ali bo $lo za sploSen dokument ali bo
poseben poudarek v dokumentu namenjen tudi vplivu podnebnih
sprememb na turizem. Merilo je zato zaenkrat ovrednoteno z
rumeno.

3.20. Osved&anje o
podnebnih spremembah

5. DruZbena klima

Lokalna ekonomija
5.15. Spremljanje

Osvestanje o podnebnih spremembah za vse tri navedene ciljne
skupine je pomanikljivo. Destinacija se npr. sklicuje na
obves&anje v ekstremnih vremenskih razmerah - tega pri tem
merilu ne spradujemo in ni relevantno. Predlagamo, da
destinacija podrobneje razi$te vpliv podnebnih sprememb tako
na turizem (3.19) kot tudi sicer in o fem strukturirano komunicira
z vsemi tremi ciljnimi skupinami. Pri tem si lahko pomaga z
naslovi spletnih strani iz zavihka Guidance pri 3.19 in 3.20.

Destinacija navaja spremljanje kazalnikov, kot je &tevilo

2018

Award
Scores

Destination
Management

Nature &
Landscape

Environment
& Climate

Culture &
Tradition

Social Well-
being

Business &
hospitality

Total

Overall

8.5

8.7

7.6

8.8

83

6.5

8.1

Policy

8.5

97

15

9.2

8.6

Fivs

Indicators

7.8

T

84

8.1

5.4

7.5
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#1
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~ Number of bicycle rental Percentage of the

- pick-up points per 10.000 - Ws Uestination's

inhabitants = 0.917 SN ~  sewage and waste
water treated to at

¥ L SR jeast socondary
% protected nature area ol level prior to

the destination's totalland discharge into the
_ area= 81% © environment =

17



8. 04. 2019

SOLUTION

Number of bicycle rental
b= pick-up points per 10.000
12 - inhahitants

Breiice  Kanal Bela Koper Lenart MirenKra ll bljan SG c rkno
krajina RAVERAGE

WHAT SHOULD WE MEASURE

#2 action plans
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what is the real added
value of the GSST
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